
Helping users discover your augmented content

This manual contains examples and tips that demonstrate how the Layar 
logo can be used to help users discover augmented content on printed 
publications.

By applying these guidelines while designing your campaign you help us 
creating and maintaining a coherent and consistent image for the Layar 
brand.



How to use Layar

Reserve space in your publication to include instructions on how to 
install and use Layar. Always mention the web address get.layar.com as 
a first step. This is a webpage optimized for mobile devices where  
readers are guided towards the App Store for iPhone users or Google 
Play for Android.

These instructions should be printed somewhere before the pages that 
have augmented content on them to avoid readers will overlook them.

Feel free to change the look and feel of the instructions, as long as the 
message and the Layar logo remain unchanged.Go to get.layar.com to install the 

app on your smart phone.

Open the app and press the ‘Tap 
to view’ button...

Look for pages and content with 
the Layar logo.

...and discover an amazing extra 
layer of content.
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Using the Layar logo on your pages

Readers are looking for the Layar logo to identify augmented content. 
It is adviced to use it in conjunction with a tag line or call to action and 
end the sentence with the Layar logo. This makes it easy for readers 
to discover the extra content on your page quickly. You can choose to 
place the logo and call to action next to a specific item or on the edge of 
a page, suggesting there is content on the entire page.



Scan a single item

A Layar logo on a single item allows for a very specific call to action, for 
example when a video can be watched or an item can be bought after 
pointing the smart phone at an image. Readers are more likely to view 
the extra content when they know what to expect ‘after the click’.



Scan a full page

Use this for campaigns with lots of entertaining augmented content to 
be discovered. Placing the logo and call to action this way is not  
encouraged for pages optimized for conversion, such as sign-ups or  
m-commerce.



Call to action

A good call to action tells readers what they can expect and why they 
should use Layar on this page is more effective than more general 
phrases like ‘View with Layar’ or ‘Scan to see more’. 



Call to action

A good call to action tells readers what they can expect and why they 
should use Layar on this page is more effective than more general 
phrases like ‘View with Layar’ or ‘Scan to see more’. 

“Order now with Layar”




